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Are you thinking about launching some new software to stay relevant? Before you make 

the big leap into the future, there are a few things that you need to keep in mind.  

For starters, are your customers going to be as passionate about this evolution as you 

are?  

Chances are very high that they won’t be too thrilled about the changes, so you need to 

make sure that they understand what is going on and why they should be excited for 

what’s to come. 

If you don’t give them the proper head’s up, they may be confused about what to do and 

some may even leave when they are frustrated by the fact that they can’t use anything 

properly.  

It’s important that customers take the time to understand the software, but you also 

need to make sure that you have given them the tools and skills to do so. If not, you will 

see a drastic increase in support calls and run the risk of losing too many key 

customers. 

When you handle this process correctly, your new features will keep your current 

customers happy while increasing the possibility of bringing in new customers as well. 

Of course, this is a double-edged sword and failing on both aspects could be a huge 

headache for both the company as well as the staff. 

This is why the product manager must take the right steps to ensure that they are taking 
the best steps to introduce and promote new features to all customers.  

Make sure that the transition is easy and that there won’t be a lot of effort on the 
customer’s end. This means keeping key elements of your old software and seamlessly 
transitioning everyone over to the new program.  

For example, never force customers to create new accounts; migrate them into the new 
software so that they don’t have to make new accounts. There is a very fine line that 
you must walk when upgrading software.  

On one hand, you can’t change too much because you can lose customers. On the 
other, not moving forward enough means being left behind in the business end of 
things. 

Getting Customers to Love and Use Your 

New Software Features 
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The way to keep your customers happy is by giving them the knowledge they need to 
feel proficient at what they are using. Nobody likes to feel helpless, and that feeling can 
lead to frustration or even anger.  

Even the most complicated pieces of software use seamless integration and user-
friendly prompts to keep everyone engaged and happy. It’s not about using easy 
software, it’s about using software that feels easy to use. 

One of the best ways to teach your customers about new features while keeping things 
easy is by using WalkMe.  

It’s best to think of WalkMe as a virtual GPS, as it performs the same functions. Tip 
balloons pop up on your screen, providing helpful tips and instructions on where to go 
next. 

 It’s a fantastic way to train staff members as well as customers because it lets them 
learn on their own time and at a pace that works for them. Customers that need help will 
utilize the features of WalkMe thinking that there is a customer service rep on the other 
side, even when there isn’t. 

WalkMe is a revolutionary tool that can take care of every big issue in one simple 
motion. 

It can teach customers of new features to keep them excited, train employees on 
different aspects of the software, and can be used to resolve simple customer issues 
without taking the time of customer service representatives. It’s the best way to take a 
step into the future and be confident that everyone else will be behind you for the ride. 

 

 

 

 

 

http://w.walkme.com/walkme-saas?t=9&eco=saas&camp=insidepaper06&adin=goldenbutton&land=saaslonglp
http://w.walkme.com/walkme-saas?t=9&eco=saas&camp=insidepaper06&adin=goldenbutton&land=saaslonglp

